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NEW WORKS OF ART
GEDP and Easton Main Street’s Design Committee are 
excited to announce the launch of a new collaborative 
program targeting the windows of vacant commercial 
spaces in the Main Street district!

The Vacancy Treatment Program is being spearheaded 
by Design Committee Members Rosalie Mancino and 
Committee Chair Erin Grins. EMSI manager Kim Kmetz 
and the GEDP Design Team have lent their skills to help 
the project come to life. The owners of the targeted 
properties have also been instrumental in allowing this 
program to move forward. 

The first installment is a collaborative effort with Easton 
Area School District. With Elementary Art Coordinator 
Susan Joseph’s assistance, local students submitted winter-
themed artwork that was turned into window clings and 

installed by local printer, Cliff Ross. GEDP hosted a “Meet 
the Artists” event on Jan. 8 to celebrate the students 
behind the artwork and bring attention to this new 
program.

The Design Committee is planning on at least three more 
installments spaced out during the coming year: a “This 
is Easton” type promotion highlighting local business 
owners; vintage pictures of Easton around Heritage Day 
in July; and possibly a “What’s Over the Hill” campaign 
bringing attention to buildings and activities in the city’s 
West Ward. 

This program will help create an even more inviting 
downtown atmosphere, make empty commercial real 
estate more enticing to potential buyers and tenants, and 
send the message that Easton is thriving!

HOLIDAY MARKETING RAISES VISIBILITY 

HO-HO-HOORAY FOR HOLIDAY DECORATIONS

Thanks to all who participated in our third annual 
coordinated holiday decorating program! The city looked 
beautiful and we are grateful to all the volunteers who 
made this possible. 

In 2021...
• 84 businesses placed orders

• A total of 221 wreaths adorned our storefronts and 
Winter Village huts

• 2,300 feet of mixed greens and white pine roping  
was used

• 244 red bows were made by EMSI volunteer,  
JoAnn Durante

The GEDP team undertook a variety of promotional 
efforts to drive holiday shoppers and revelers to Easton. 
A four-week billboard campaign in Northampton, Lehigh 
and Warren counties – in collaboration with the City and 
the Easton Winter Village – provided broad awareness. 

A marketing partnership with The Morning Call delivered 
highly targeted emails to shoppers and foodies in a 40-
mile radius in addition to print and digital advertising. Ads 
in regional arts and lifestyle magazines helped promote 
Easton as a day-trip destination. Social media posts 
showcased Easton businesses throughout the holiday.

And a Google Ads campaign served up sponsored text 
ads to people looking for holiday happenings and gifts. 

Let’s not forget one of the most important parts of 
marketing: the product. With beautifully decorated 
storefronts and merchandising, welcoming merchants, 
and a festive Winter Village and skating rink, Easton 
has strengthened its reputation as an authentic holiday 
destination that offers excellent shopping and a truly 
memorable experience – one that keeps getting better 
every year. 
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Easton Out Loud will return 5-9 p.m. on fourth Fridays 
in 2022. For the fi rst few months, the Information table 
will be located inside the Easton Public Market, 325 
Northampton St. Be sure to direct customers to stop 
in to pick up a passport. Passports can also be returned 
at that location. Easton Out Loud is designed to bring 
people downtown to shop, dine and explore the city. 
We need your help to make this event successful. Have 
an event, promo or sale that you’d like to promote? 
Please email Ali@eastonpartnership.org as soon as 
possible so that your business can be featured on the 
monthly passport we print and distribute. Upcoming 
themes will be:

• Jan. 28 - Donations for Third Street 
Alliance (Encourage customers to bring donations 

from Third Street Alliance’s Wish List. Donations can 
be dropped off at Easton Public Market, Sigal Museum 
or Skeggy’s Axe House before or during Easton Out 
Loud)

• Feb. 25 - For the Love of Food and More
(Advertise cooking accessories, table accessories, 
camping cookware, cookbooks and meal ideas)

• March 25 - March Madness

Volunteers are needed for Easton Out Loud. Email 
Kim@eastonpartnership.org if you’re interested in 
helping out.

Visit eastonoutloud.com/upcoming and check your email 
for monthly communications about upcoming events.

NUMBERS TO KNOW

Here are the best contact numbers for 
our city’s police offi cers:

Patrolman Jeff Crosson 
484-634-0449

Lt. Dan Bonham
offi ce: 610-250-6752
cell 610-597-4527 
dbonham@easton-pa.gov

Non-emergency number
610-759-2200

CONTACTS

Have a question about GEDP or one of 
its programs or events? Reach out to a 
staff member for more details.

Jared Mast, Executive 
Director 
Jared@eastonpartnership.org

Kim Kmetz, Manager - EMSI
Kim@eastonpartnership.org

Megan McBride, Easton 
Market District Director 
Megan@eastonpartnership.org

Marcy McKinney, Manager - 
Special Events & Promotions
Marcy@eastonpartnership.org

Amy Boccadoro, Manager - 
WWCI
Amy@eastonpartnership.org

Miranda Wilcha, Community 
Gardens & Compost 
Coordinator
Miranda@eastonpartnership.org

Sandra Zajacek, Operations 
Manager - Easton 
Ambassadors
Sandra@eastonpartnership.org

BECOME A SPONSOR!

Want to increase visibility to the visitors 
and neighbors attending GEDP events 
and festivals in the coming year? Contact 
Natalee@eastonpartnership.org to learn 
about how to get involved with festivals 
like Heritage Day, PA Bacon Fest and 
the Easton Winter Village. Natalee can 
also answer questions about sponsoring 
recurring events such as Live At the Falls, 
Easton Out Loud and Easton Farmers’ 
Market. Sponsors get a number of 
benefi ts and can customize packages, 
but some events have a limited number 
of sponsors per price level. Reach out 
to Natalee for opportunities and more 
information.

GIFT CARD SALES

Open enrollment for the gift card
program for businesses that have 
opened since August will take place in 
January. Eligible businesses will receive a 
letter in the mail with more information 
on how to join this successful program!

Numbers to Note:
In total for 2021, 1,905 cards were 
sold totaling $116,825.

Sales in November and December 
accounted for 1,131 cards and 
$69,325 of that total.

Haven’t signed up yet for GEDP’s texting service, but 
want alerts? Our texting number has changed, but you 
can still sign up for one of the following codes (or all 
three) to get timely reminders:

• Text ‘eastonevents’ to 484-845-7080 to get info on 
our upcoming festivals and events.

• Text ‘downtownbiz’ to 484-845-7080 for reminders 
specifi c to business owners. Think gift card deadlines, 
Map & Guide reminders, facade grant applications. We 
will be judicious with this list and only send messages 
that pertain to business owners.

• Text ‘baconfest’ to 484-845-7080 for alerts that only 
go out surrounding the festival.

Message and data rates may apply. You can also opt out at 
any time by replying ‘Stop’.

Please encourage your managers and staff 
to sign up for these as well. Participants can 
enroll in the texting program at any time. 

EASTON OUT LOUD

SIGN UP FOR TEXTS!

TICKETS ON SALE NOW FOR A NIGHT OF BOURBON

Support the Greater Easton Development Partnership, 
and try a variety of exclusive bourbons at our next 
fundraiser, A Night Of Bourbon. The event will be held 

5-8 p.m. on Feb. 5, 2022, at The Pomfret Club. Tickets cost 
$100, and will feature a pub style meal and 20+ bourbons. 
Tickets are on sale now at: Shopdowntowneaston.com.

SAVE THE DATE

Calendar of Events
Events are tentatively scheduled. Please check websites 
or social media to confi rm details. Add your events to 
Easton Main Street Initiative’s calendar: 
eastonmainstreet.org/new-event.

January

• 28 - Easton Out Loud: Donations for 
Third Street Alliance

February

• 25 - Easton Out Loud: For the Love of Food & More

March

• 25 - Easton Out Loud: March Madness

April

• 22 - Easton Out Loud: Go Green

The Tour of Somerville is heading back to Easton. Mark 
your calendars for May 28, 2022, and get ready to ride. 
Info will be added to tourofsomerville.org.



ADVERTISE ON THE EASTON PUBLIC 
MARKET DIGITAL SCREEN

Get your business in front of 5,000 people per week! The 
EPM digital screen is located in the market’s Community 
Room, and fully visible from the aisle. Rates are: $150/
month with a three-month commitment. Businesses can 
change out creative up to three times per month. Files 
must be .jpeg 1080h X 1920w (pixels).

BOOK A MEETING IN THE EASTON 
PUBLIC MARKET COMMUNITY  

ROOM KITCHEN!
Need a space for a staff meeting or networking event? 
Host your event inside the Easton Public Market. The 
kitchen can be utilized for cooking classes and parties

Rates available at:  
eastonpublicmarket.com/epmevents 

SPRING INTO EASTON
We’d love to bring back this Easton favorite. We’re 
currently looking into different ways we can pull off this 
event in the spring. The Special Events & Promotions team 
will be in touch in January to provide details if we’re able 
to have this event.

FRESH & LOCAL ALL YEAR LONG!
Winter Market for Easton Farmers’ Market kicked off 
Jan. 8 and runs through the end of April. Shop 16 local 
farmers, bakers and makers. Get your fresh veggies, 
pasture-raised meats, cheeses, breads, honey and more.  
10 a.m. to noon every Saturday, Centre Square. 

More: eastonfarmersmarket.com.

CALL FOR VENDORS
The Easton Farmers’ Market (EFM) is now accepting 
applications for the 2022 main season, beginning May 3 on 
the riverfront at Scott Park. Producers can apply online at 
eastonfarmersmarket.com/become-a-vendor.

The pandemic put a new emphasis on online sales for 
many businesses. Two Easton business owners share their 
honest opinions on whether online commerce is helping 
their businesses.

Inger Olsen, owner of Token 249, launched a website 
for her store in November 2020 in response to the 
pandemic. She logged sales over the 2020 holiday season. 
“A number of them were folks purchasing and wanting 
to pick up rather than be inside the shop with other 
people,” she says.

But she found that managing an online store is essentially 
another full-time job. For this holiday season, Olsen 
opted to open a hut at the Winter Village, which offered a 
significant boost to her business. 

Managing the two physical locations took top priority, and 
the website only produced a handful of sales.

“It’s really another full-time job managing a site,” Olsen 
says. “I found out two weeks before Christmas that my 
site was (incorrectly) showing almost everything as  
SOLD OUT!”

What’s working:
Between an online store and a hut at the Winter Village, 
Olsen saw much better results from the outdoor sales 
at the hut than she had from the online store. She plans 
to focus efforts on the outdoor hut next year during the 
holiday season.

Room to grow:
“My insight to others would be to maintain the site 
regularly and be sure to update it. I am interested to read 
what other biz owners do to get people to the site. That 
is the hardest part in my opinion. Doesn’t matter how 
awesome your merch is or how fabulous your site is if no 
one is seeing it.” 
 
— 
Adam Fairchild, owner of Easton Outdoor Company, 
launched his store in December 2014, and today 90% 

of store inventory is represented in the online store. 
Most of the online sales are apparel/outerwear-related, 
though Fairchild notes that more orders for equipment 
and footwear are coming in as nationwide inventories 
are depleted. Fairchild notes that he went to a fully digital 
marketing/advertising platform three to four years ago, so 
the site was up and running before the pandemic.

What’s working:
“Our marketing/advertising efforts are focused on social 
media, as well as Google AdWords to drive traffic and 
sales to our e-com site,” Fairchild says. “The nice thing 
about this focus is that it reaches our local in-store 
customers as well. We no longer spend ad dollars on 
print, radio or other traditional forms of advertising. We 
utilize Cliff Ross and his team to manage our social media 
accounts, Google AdWords and website blog. They meet 
with us and come to the store on a regular basis to take 
photos/videos of new products or to talk about events/
promotions we have in the future.”

“SEM (search engine marketing) is very important to 
be visible and attract users to your site,” Fairchild says. 
“The old adage, ‘Build it and they will come’ doesn’t apply 
to websites. You need to compete with a lot of other 
products and noise in the online marketplace. Google 
AdWords is one way to do that. I know there are other 
methods out there, but Google AdWords has brought us 
results. The nice thing is you can tailor your ad spend to 
your budget.”

Room to grow:
Fairchild notes that incentivizing customers who order 
online to keep coming back into the shop to browse is an 
area where he could do better/more. 

“We don’t currently have a program, like ‘Use this 15% 
off coupon on your next online purchase.’ We used to 
include a ‘15% off your next purchase’ card with all of our 
online orders, but never received redemptions.”

E-COMMERCE Q&A WITH EASTON BUSINESS OWNERSBUSINESS OPENINGS
Nikki Torres Photography  
7 N. Bank St. | photography studio

Aspire to Autonomy 
117 N. Third St. | nonprofit 
organization

Prestige Dry Cleaners 
349 Ferry St. | eco-friendly dry 
cleaning

Rod’s Dogs  
325 Northampton St. | hot dog and 
burger restaurant

LC Boutique 
16 N. Fourth St. | women’s clothing  
& accessories

420 CBD Lounge & Cafe 
436 Northampton St. | CBD 
products and drinks 

Bella’s Bistro Pet Wellness  
& Dog Cafe  
123 N. Second St. | all-natural dog 
products

Isasuma 
230 Northampton St. | bags & 
accessories

Gregory Oro Jewelry 
106 S. Third St. | gold & jewelry

BUSINESS CLOSINGS
Delaware River Books  
52 S. Second St.

Earl C. Stocker Art Studio  
& Gallery 
22 S. Third St.

Omni Health Services  
328 Northampton St.

Greentruth Healing Haven 
and Plant-Based Kitchen 
134 N. Second St.

DeLeon Professional Services 
106 S. Third St.

True Colors Center for 
Creative Therapy 
526 Northampton St. 

Chick ‘n Cone 
230 Northampton St.

Michelle Tanzella - CPA 
127 Spring Garden St.

The LASH Studio & Spa 
133 Northampton St.

Gallery on Fourth  
401 Northampton St. 

Thoughtful Threads of  
the Heart 
62 N. Third St.

NEW DIGS! 
The Skin Clinic has moved to 133 
Northampton St.

AD SPACE 
Space is available in the Centre Square 
Kiosk for advertising this year! Ads 
are $500/quarter. Please reach out to 
Katie@eastonpartnership.org for more 
information.
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People’s Choice for the Most Festive Hut at the Winter Village went to Sweet Girlz Bakery! Volunteers from the EMSI 
Design Committee named Cake & Corolla’s the Most Festive Storefront, and The Skin Clinic was the 2021 runner up.

CONGRATULATIONS!

BE A PART OF THE DOWNTOWN 
EASTON MAP & GUIDE

The updated 2021-22 Discover Downtown Easton Map 
& Guide is now available. If you need to replenish your 
supply post-holiday, just let us know. We’re happy to 
deliver! Contact Katie@eastonpartnership.org.

This marketing tool brought to you by EMSI has grown 
tremendously since its inception, both in overall size and 
business listings. Applications for the 2022-23 guide will 
be mailed in late January  to retailers, restaurants and 
attractions with a deadline in mid-February to account 
for the time needed to put the piece together, have it 
printed and distributed. Participating businesses will 
again be listed on over 35,000 printed map & guides, five 
slant-top directional maps located around town, and on 
the Centre Square kiosk poster. The 2022-23 guides and 
information will be ready for distribution in mid-May  
of 2022.

HIGHMARK FARMSTAND REWARDS 
LAUNCHES AT EPM!

Easton Public Market has launched a new rewards 
program through the Highmark Farmstand. Farmstand 
Rewards offers:

• $5 off your purchase when you join

• $5 savings with each $100 you spend

• A gift during your birthday month

• Exclusive promotions and offers that let you earn 
points toward your $100 spend

Sign up for Farmstand Rewards the next time you shop 
the Highmark Farmstand.

 

rewards

STATE THEATRE . . . . . . . . . . . . . . . 
Designed as a vaudeville theater in 1925, 
the stunning interior was inspired by the 
architecture of old Spain and Italy. Now 
completely restored, the 1,500-seat venue 
stages more than 100 performances a 
year, providing everything from family 
entertainment and opera to Broadway 
and comedy. The State Theatre is home of 
the regional FREDDY© Awards, honoring 
local high school musicals.

CRAYOLA EXPERIENCE® . . . . . . . . . 
Discover the magic of color with 27 creative 
attractions, perfect for a full day of family 
fun! Name & Wrap your very own Crayola 
Crayon, color your own Scribble Scrubbie 
Pet,  experience Crayola's innovation 
unboxed at ALL NEW Outside of the Box, 
plus so much more!

NORTHAMPTON COUNTY 
HISTORICAL & GENEALOGICAL 
SOCIETY at the SIGAL MUSEUM  . . . . 
Families and individuals will enjoy 
exploring exhibitions, tours, and activities 
featuring Northampton County art, history, 
architecture, and culture. The Sigal Museum 
features interactive exhibitions, outdoor 
walking tours, and compelling programs. The 
Jane S. Moyer Library houses an extensive 
collection of local and family history. 
Shoppers will enjoy browsing through the 
unique products in the Museum Store.

LAFAYETTE COLLEGE . . . . . . . . . .
Cur Non is the rally cry at Lafayette College. 
The motto for the Marquis de Lafayette, the 
school's namesake, Cur Non means Why Not. 
Why not have the courage to move beyond the 
familiar? Why not engage in every aspect of 
learning? Why not use your intellect, energy, 
and talent to impact the world? Lafayette 
is a top liberal arts and engineering college, 
dedicated to undergraduates who want 
hands-on experience to address real-world 
issues across interdisciplinary teams. Cur Non
means anything is possible at Lafayette.

NURTURE NATURE CENTER . . . . . . . 
Featuring the famed Science on a Sphere® 
globe exhibit, several art galleries, and 
educational events, Nurture Nature Center 
offers a dynamic blend of science, art and 
dialogue programming. NNC is housed in 
an historic, three-story 1914 building that 
has been beautifully brought back to life, 
and offers an array of art and science events 
and exhibits for visitors and community.

•
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ton Easton was founded by � omas Penn, son 

of William Penn in 1752, as the 
Northampton County seat. But had been 
known earlier by Native Americans as 
“Lechawitauk—the Place at the Forks.” 
Easton’s location at the confl uence of 
the Delaware and Lehigh rivers shaped 
the city’s destiny. 

During the early nineteenth century, 
Easton emerged as an industrial center 
because of its location near the rivers, 
Morris Canal, and later in the century, 
fi ve major railroads. � e city became 
home to wire mills, silk mills, foundries, 
and many other types of manufacturing.

Six years after being founded by our 
citizens, the opening of Lafayette College 
in 1832 marked Easton’s rise as a cultural 
hub. By the 1860s, Easton was the largest 
city in the Lehigh Valley and later became 
its retail center. 

Easton’s Great Square (now known as 
Centre Square) was, and remains, a 
gathering place for residents and 
travelers. On July 8, 1776, it was the site 
for one of only three readings of the 
Declaration of Independence. � is event 
is commemorated by the town annually 
with its Heritage Day celebration.

Cover design by James Nicnick

Scott Park, Larry Holmes Drive
Saturdays 9 a.m. - 1 p.m.

May - December
EastonFarmersMarket.com

325 Northampton St.
Wed. - Sat. 8 a.m. - 7 p.m.

Sun. 8 a.m. - 5 p.m.
EastonPublicMarket.com

Discover  Easton
Eat!
While you’re here, grab 
some fresh, local fare 
from these spots:

Easton Farmers’ Market 
(Spring-Fall - 9 a.m. to 1 p.m. 
Saturdays, May-December, Scott 
Park, Larry Holmes Drive, free 
parking) 

(Winter Market - 10 a.m. to 
noon Saturdays, January-April 
30, 2022, Centre Square. Spring 
season will start on May 7, 2022) 

Find fresh produce, bread, dairy, 
pasture-raised meats and baked 
goods in an open-air setting. Dog-
friendly

Pre-orders and vendor 
details available at
eastonfarmersmarket.com. 

Easton Public Market 
Explore 13 gourmet food vendors 
at our indoor market. 

Indoor counter service: 
Stop in and order a meal; or shop 
for local produce, prime meats, 
fresh baked goods, local spirits, 
wine and craft brews. 

Outdoor dining: 
Whether you’re craving ramen, 
wood-fi red pizza, tacos, 
barbecue, seafood, sandwiches or 
croissants, you’ll fi nd it here. Visit 
eastonpublicmarket.com/order 
for participating vendors and 
online ordering details. 

Curbside pick-up:
Pre-order fresh, local produce 
and grocery staples from 
Highmark Farmstand at 
highmarkfarmstand.com 
(curbside pick-up available 
Tuesday through Sunday). More: 
https://highmarkfarmstand.com

Explore!
6 things to do in Easton

1. Eat around the globe. 
Easton is a foodie town with 
cuisines from all over the 
globe. Lebanese, Italian, 
� ai, Japanese, Indian, New 
Orleans, Southern BBQ, 
French -- not to mention 
a top-notch steakhouse, 
seafood hotspots and 
about two dozen more 
we can’t even fi t in here! 
(shopdowntowneaston.com)

2. Get some fresh air.
Walk or bike on 
Pennsylvania’s longest 
multi-use trail -- the 165-
mile D&L Trail, or stroll the 
1.5-mile Karl Stirner Arts 
Trail (karlstirnerartstrail.org, 
delawareandlehigh.org)

3. Appreciate the art through 
ArtsPath. � is self-guided 
tour takes you past 30 pieces 
of art - murals, wall poems, 
bike rack sculptures and 
more! Find four options for 
the tour - a comprehensive 
tour; a shorter, family-
friendly version, and a 
fl at route or a river walk. 
(shopdowntowneaston.com/
Artspath)

4. Go on a Family StoryWalk. 
Stroll through the city as 
you discover the pages 
of a favorite children’s 
book, spread through the 
windows of Downtown 
Easton shops. Find the path 
and participating stores at 
(shopdowntowneaston.com/
storywalk)

5. Give in to your sweet tooth. 
From � e Carmelcorn Shop, 
an old school candy store 
with every sweet you can 
imagine; to Sweet Girlz 
Bakery’s cake pops and 
cupcakes; to Bank Street 
Creamery and its handcrafted 
ice cream; to Chocodiem, 

whose founder cracked the 
list of the top 10 Chocolatiers 
in North America -- your 
sweet tooth will be happy in 
Easton. Be sure to get your 
fro-yo fi x at Frozenlandia, 
homemade puddings at 
Khanisa’s and enjoy delicious 
baked goods at � e Modern 
Crumb or Cake & Corolla. 
(carmelcornshop.com, 
bankstreetcreamery.com, 
sweetgirlzpa.com, 
khanisas.com, 
eastonpublicmarket.com/
chocodiem,
cakeandcorolla.com, 
themoderncrumbbakeshop.
com)

6. Learn about Easton’s 
history. Easton is one of 
only three places where the 
Declaration of Independence 
was fi rst read aloud in 
1776. Embrace the spirit of 
independence during the 
annual Heritage Day festival 
(July 10, 2022, Downtown 
Easton). Enjoy local history, 
reenactors, kids’ activities, 
music and more. 
(heritageday.org) 

Experience Easton’s 
Neighborhoods
Downtown Easton is 
surrounded by neighborhoods 
fi lled with restaurants, small 
shops and outdoor amenities.
West Ward:
Just up the street from 
Downtown Easton, the West 
Ward neighborhood boasts 30 
restaurants including brew pubs, 
Lebanese fare and international 

fl avors. (westwardeaston.org)

College Hill: 
Stroll the campus of Lafayette 
College, as well as nearby parks 
and cafes. Enjoy a show at the 
Williams Center for the Arts, a 
movie at Buck Hall or a match-
up at the athletics complex. 
Don’t miss the Lafayette-Lehigh 
football game, the nation’s most-
played college football rivalry. 
(lafayette.edu)

Simon Silk Mill: 
A former silk mill has been given 
new life as a live/work space 
featuring over 30 businesses 
and seven eateries. Enjoy two 
breweries, a tea cafe, winery, 
distillery, Australian cafe and 
an ice cream shop. After you 
enjoy your snack, follow the 
1.5-mile Karl Stirner Arts Trail to 
Downtown Easton. 
(simonsilkmill.com)

SouthSide:
Take a canal boat ride and 
explore the National Canal 
Museum. Afterward enjoy Hugh 
Moore Park and unwind at the 
playground, dog park and bicycle 
skills course. Ride or walk along 
the river on the Delaware & 
Lehigh Trail. Snowshoe along 
the trail. Stop by Weyerbacher 
Brewing Co. on your way home 
to pick up a growler of craft beer. 
(Canals.org, delawareandlehigh.
org, weyerbacher.com)

Enjoy!
Easton Out Loud
Celebrate Easton Out Loud on 
fourth Fridays in Downtown 

Easton. Easton Out Loud, 
presented by Highmark, is a 
collaboration with the Easton 
Business Association and 
features live music, events and 
specials at downtown shops and 
restaurants. Find the upcoming 
monthly themes and events at 
Facebook.com/EastonOutLoud. 
Please note: Easton Out Loud will 
not occur druing November or 
December to prepare for the Winter 
Village. 5-9 p.m. | Fourth Fridays

Never miss an event or 
concert!
Sign up for our texting service to 
learn about all the happenings 
in Downtown Easton. Text 
'eastonevents' to 56525. Message 
and data rates may apply. Opt out 
at any time by replying 'Stop'.

� is Map & Guide is produced by 
Easton Main Street Initiative, a 
program of the Greater Easton 
Development Partnership (GEDP). 
GEDP is a volunteer-driven nonprofi t 
focused on nurturing Easton’s 
economic well-being and cultural 
vibrancy. Learn more about our 
programs, festivals and events at 
eastonpartnership.org. 

Save the Date
Mark your calendar with these can’t-miss festivals. Please note: Dates 
and times are subject to change. Please call or check websites or social channels to 
verify hours and current safety procedures.

PA Bacon Fest: 
Enjoy two days of mouthwatering bacon eats, live music and family-friendly 
activities. Named one of the country’s ‘5 Can’t-Miss Bacon Festivals’ 
(Parade.com), this festival serves up every sort of bacon treat you can imagine. 
What started as a special event at the Easton Farmers’ Market has grown into 
one of the mid-Atlantic region’s most popular events. Join us to celebrate PA 
Bacon Fest! Nov. 5-6, 2022 | Downtown Easton | pabaconfest.com

PA Bacon Fest is a fundraiser for the nonprofi t Greater Easton Development 
Partnership (GEDP) and visitors will be asked for a $2 donation at the entrance 
gates. Text ‘baconfest’ to 56525 for news about the festival. Message and data 
rates may apply. Opt out at any time by replying ‘Stop.’

Small Business Saturday and Peace Candle Lighting:
Enjoy the offi  cial start to the holiday season in Easton for the lighting of the 
Peace Candle, a tradition that got its start 70 years ago in 1951. At 106-feet-
tall, the Peace Candle is believed to be the largest non-wax candle in the 
U.S. Enjoy a full-day festival featuring carolers, ice carvers, family-friendly 
activities, live performances, Cinderella Carriage rides and a visit from St. 
Nick, all leading up to the lighting of the candle. � e event coincides with 
Small Business Saturday and off ers a chance to wrap up all your holiday 
shopping at Easton’s 30+ boutiques and galleries.
Nov. 27 | Downtown Easton | Shopdowntowneaston.com/peace-candle-lighting

Easton Winter Village:
4-8 p.m. Fridays, Noon to 8 p.m. Saturdays, Noon to 6 p.m. Sundays Nov. 19-
Dec. 19, 2021, Special Black Friday hours Noon to 8 p.m .| Downtown Easton | 
exploreeastonpa.com/easton-winter-village

Enjoy the sights and sounds of the holiday season at this outdoor winter 
market. Support local businesses as you peruse the village’s huts featuring 
art, gifts, and delicious eats available from Easton artisans. Listen to live 
music, take a spin around the synthetic ice rink, sip on hot cocoa as you 
watch the ice carvers and stroll the city that’s bedecked in holiday greenery.
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THANK YOU FOR BEING A PART OF PA BACON FEST 2021!

2021 celebrated the 10th year of PA Bacon Fest. Many 
thanks to all of our Easton businesses and restaurants 
for celebrating with us and making it one of the most 
successful years to date. If you were a fest vendor or 
just had your doors open to welcome our many guests, 
you were all a vital part of our success.We received 
great feedback from attendees that they enjoyed both 
the festival itself, as well as walking around and visiting 
the many retailers the downtown has to offer.This 
year156 volunteers contributed a total of 903 hours over 
the course of the three day weekend. Wow, that’s just 
incredible! The logistics and planning for an event this size 

has many moving parts and we would not be able to do it 
without the support of our volunteers, business owners 
and community. We plan to have applications for this 
year’s event live sometime in April. Mark your calendars 
for November 5-6, 2022, and stay tuned for more details. 
Thank you again!

Marcy McKinney

Manager, Special Events & Promotions

FACADE GRANT APPLICATIONS TO OPEN IN FEBRUARY

LIVE AT THE FALLS
Live at the Falls will start back up in June. Join us 
6-8 p.m. Thursdays at Scott Park (June-September). 
We are looking for food vendors for this upcoming 
season. 

If you’re interested in being our food vendor, please 
email Marcy@eastonpartnership.org.

Have an update to your storefront that you’ve been 
itching to start? Applications will soon be accepted 
for Façade Grant awards. With PA Department of 
Community and Economic Development’s continued 
support, Easton Main Street Initiative (EMSI) is able to 
use grant funds to assist property and business owners in 
paying for facade improvements, signage and design costs. 
Additionally, proceeds from the Historic Easton House 
Tour, a fundraiser supporting EMSI, will be added to the 
funds, increasing the ability to support additional projects.

Eligible buildings must be located in the “Main Street 
Revitalization Target Area,” the 20-square block area 
defined as “Downtown.” Any exterior improvements 
will be considered for the grant including paint, windows, 
repointing, doors, maintenance, façade repair, lighting  
and signage. 

This is a competitive process and applications will be 
reviewed by the volunteer EMSI Design Committee and 
evaluated on a point system scale.

More: If you are interested in more detail on this 
grant program or would like to be added to our email 
distribution list to receive the application and guidelines 
when they are available, please send a message to Kim 
Kmetz at Kim@eastonpartnership.org.

Before After

ADVERTISING OPPORTUNITY IN THE 2022  
HISTORIC EASTON HOUSE TOUR BOOKLET

After a two year hiatus due to the pandemic, the Historic Easton House Tour is scheduled to return on  
June 4, 2022. This event celebrates the 40th anniversary of this beloved community event. The tour creates 
a fantastic opportunity to promote your business to the more than 600 patrons of this time-honored event 
celebrating the historic and beautifully appointed homes of Easton’s neighborhoods as well as a few unique 
public spaces. 

Tour Book ads are offered at the following reasonable rates:
• Full Page - $125

• Half Page - $85 

• Third Page - $50

If you have advertised with this group in previous years, your ad will be on file and they will gladly run it again. 
Please submit your note of interest to House Tour volunteer Linda Arra at advertising@eastonhousetour.com.

As always, the Historic Easton House Tour committee is grateful for your continued support of Easton’s 
proud past and its ever-expanding future. Proceeds from the house tour benefit historic preservation efforts 
in the City of Easton as well as the Easton Main Street Initiative facade grant program.


